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Elevance Health - Executive Summary

Your partner in bringing creativity and innovation in health care for a 

personal experience
Executive Summary

Network innovation

Partnerships that deliver confidence
Anthem’s network strategy

Our network strategy is focused on optimizing our core fundamentals and aligning with our goals of 
improving lives and communities. Our diverse network, winning partnerships, and collaborative expertise 
allow us to offer the highest-quality solutions across medical, and behavioral health benefits — keeping your 
employees healthy and productive from hire to retire and beyond.

Shifting to  
value-based care (VBC) models

Market leading spend in VBC 
contracts – approximately 60%1

Facilitating whole-person care 
and wellness

Pharmacy and medical 
integrated experiences

 Working with  
high-value providers

Opportunity to impact 83% of 
 the population2

Delivering affordability and 
improving lives

Controlling trends through  
data-informed insights

Addressing social  
determinants of health  (SDoH) 

and health equity

Anthem’s innovative  
Whole Health Index

95%
of Doctors

96%
of hospitals

97%
of claims paid  

in network

Access to the largest network2

1 Medical Economics: Value-based care gains ground (August 30, 2022): medicaleconomics.com.
2 Anthem internal data, 2021, and Anthem Ebase, 2020.
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Our continued promise to give value
<Anthem> is uniquely positioned to help control costs and add value

XX% 
decrease
in medical claims costs

X 
Year

discount guarantee

$XXX 
savings

in annual claims costs

$XXXK
of fees at risk, focused on 

claims savings, operational 
excellence, implementation, and 

client management

XX% 
more

member care gaps closed

XX% 
of all employees and dependents 

use providers in our network

Only Anthem can 
provide financial value 

of this significance:

<X>-year fees with

$XXX M
at risk, focused on outcomes, 
service, implementation, and 

operational excellence guaranteed

Up to

$XXX-year
Innovation / plan credit, which 

can be used for implementation, 
communications, wellness 

programs, or audits
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Kroger open  
enrollment guide



Wendys direct mail



CareCredit 3D Max campaign
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PETSMART + Synchrony Presentation 

Type
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PETSMART + Synchrony Credit Card Concepts 

SYNCHRONY | CONCEPT 6

LUNNE MARKETING GROUP 

STORE BRANDED
Representing all pet owners with the Petsmart branded cards. 

PLCC 

2

BRANDED PHOTOGRAPHY
Representing all pet owners with the Petsmart branded photography. 

PLCC 
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SYNCHRONY | CONCEPT 7

LUNNE MARKETING GROUP 

GRAPHIC LINEART
Expressive, fun and stylish. 

PLCC 
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SYNCHRONY | CONCEPT 8

LUNNE MARKETING GROUP 



Synchrony Sports Credit Card Email 

This is an unmonitored email box. Please do not respond to this email. 

ABOUT THIS EMAIL: This email was sent by Synchrony Small Business Solutions™ regarding your business 
account ending in $MERCH4$. Credit is extended by Synchrony Bank, which is located at 170 Election Road, 
Suite 125, Draper, UT 84020-6425 USA. www.synchronybusiness.com  

Unsubscribe: If you no longer wish to receive email marketing communications from Synchrony Small Business 
Solutions™, please click here to unsubscribe.

Advertising Center  |  Business Center  |  Learning Center  |  Add to Address Book  |  View in Browser 
Contact Us  |  Connect with Us

Achieve success and drive long-lasting customer 

relationships—one sale at a time—with innovative 

financing products, plus business-building tools, 

powerful insights and dedicated service and support.

Gen Number

ADVERTISING CENTERLEARNING CENTER

Promote your financing program 
with free advertising assets.

Access training tools to help you 
and your team offer financing.

Don’t forget to take advantage of these helpful 
resources from Synchrony!

April 1–May 31, 2024

Business Account ending in ${MERCHANT_NBR_LAST4}   |   Log in

SYNCHRONY SMALL BUSINESS SOLUTIONS™

Subject Line: 
1. ☀ Score big savings on sales this spring. ☀  
2. Big savings on your spring sales ��  
3. Spring savings are here! ✅  
Preheader Text: 
1. Check out discounted dealer rates on bikes, scuba gear and more. 
2. Discounted dealer rates for April and May are here. 
3. Get discounted dealer rates all of April and May.



CareSource Vaccine Awareness 



CareSource MemberSource newsletter campaign



CareSource 
Sales Booklet 



Infographic Design



Illustration examples

The Hothead

Persona Illustrations Email hero images

On the Fence

Overly Emotional

The Skeptic

The Barterer

The Window Shopper



Illustration examples



Illustration examples




