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Elevance Health - Executive Summary

Your partner in bringing creativity and innovation in health care for a

personal experience

Executive Summary

|
Bloomberg | Anthem &
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Network innovation

Partnerships that deliver confidence

Anthem’s network strategy

Our network strategy is focused on optimizing our core fundamentals and aligning with our goals of
improving lives and communities. Our diverse network, winning partnerships, and collaborative expertise
allow us to offer the highest-quality solutions across medical, and behavioral health benefits — keeping your
employees healthy and productive from hire to retire and beyond.
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Shifting to Working with Addressing social

value-based care (VBC) models high-value providers determinants of health (SDoH)
Market leading spend in VBC Opportunity to impact 83% of and health equity
contracts - approximately 60%* the population? Anthem'’s innovative
Whole Health Index
Facilitating whole-person care Delivering affordability and
and wellness improving lives

Pharmacy and medical
integrated experiences

Controlling trends through
data-informed insights

Access to the largest network?

95% 96% 97%

. of Doctors of hospitals of claims paid
in network

1 Medical Economics: Value-based care gains ground (August 30, 2022): medicaleconomics.com.
2 Anthem internal data, 2021, and Anthem Ebase, 2020.

Our continued promise to give value

<Anthem> is uniquely positioned to help control costs and add value

XX% SXXX
decrease savings

in medical claims costs in annual claims costs

=

Only Anthem can
provide financial value
of this significance:

<X>-year fees with

XX% X SXXX M

at risk, focused on outcomes,

mOI’e Yea r service, implementation, and

operational excellence guaranteed
member care gaps closed discount guarantee

Upto

SXXX-year
SXXXK XXO/ Innovation / plan credit, which
0 can be used for implementation,

of fees at risk, focused on of all employees and dependents communications, wellness
claims savings, operational use providers in our network programs, or audits

excellence, implementation, and
client management




Kroger open
enrollment guide
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Wendys direct maill

Get quality care
at the right place

Save time and money by visiting
these places instead of the ER
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The emergency room (ER) is not the best
answer if you're not facing a true emergency.
You're likely to end up waiting a long time
and you'll pay a lot more than you need to.
S0 knowing about all of the other piaces you
can get care can help you save precious time
and money — and feel better soaner.
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CareCredit 3D Max campaign

From nose to tail, we've got
you covered.

Easily complete financing tasks and put more time on your
side with CareCredit and IDEXX Cornerstone.

“ Cornerstone” & CareCredit

@ Byncheony solution
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aﬁCﬂrEﬁ:FEdlt + |DEXX Cornerstone

Every practice needs
a time-saving sidekick!

Together, let's simplify your day with

&JeCredit and IDEXX Cornerstone.

Say goodbye
to ruff days!

With CareCredit and IDEXX Cornerstone,
you're in control.

34CareCredlt + |DEXX Cornerstone




PETSMART + Synchrony Presentation

Cover

PETSMART + SYNCHRONY

Everyday
BENEFIT.

Lifelong
COMPANIONSHIP.

PETSMART

ANVTHING for PETS

synchrony

Color

C: B: O cC:8 89 (@ Y: O
27 R:183 M: B:1 79 B:O
M:2 B:221 99 R:219 M R 69
Y:8 G229 & B: 37 59 B:108
#boedce5 G: 49 G: 180
#db2531 #446bb3
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PETSMART + Synchrony Credit Card Concepts

SYNCHRONY | CONCEPT 7

BRANDED PHOTOGRAPHY

Representing all pet owners with the Petsmart branded photography.

| CONCEPT 6

STORE BRANDED

Representing all pet owners with the Petsmart branded cards.

PETSMART PETSMART . T
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GRAPHIC LINEART

ive, fun and stylish

PETSMART PETSMART

RANYTHING fer PETS ANYTHING for PETS

LUNNE MARKETING GROUP
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Sy m C h rO ny S p O rtS C re d |t Ca rd E m a | | SynChrony SYNCHRONY SMALL BUSINESS SOLUTIONS™

Business Account ending in ${MERCHANT_NBR_LAST4} | Log.in &

HELP CUSTOMERS
HELP CUSTOMERS

INTO ACTION
AND SAVE ON EVERY SALE WITH DISCOUNTED DEALER RATES!
INTO ACTION
A AVE ON EVERY S/ SCOUN A ATES! i
AND SAVE ON EVERY SALE WITH DISCOUNTED DEALER RATES! April 1-May 31, 2024
P ti | Mini Eligibl
Description Purchase 11N Code  DealerRate o G
No Interest if Paid in 7959 Backyard
Full within 12 Months $360 612 Play Systems
(Deferred Interest) Bike
GET YOUR CUSTOM ERS THE Scuba
No Interest if Paid in S40% }’;:/;‘:;Sgpo”s

G EAR I H EY N E E D - Ol L Full within 18 Months $540 618
\ % = (Deferred Interest)
P : fe=

AND SAVE ON DEALER RATES.

Don’t forget to take advantage of these helpful
resources from Synchrony!

Access training tools to help you Promote your financing program
and your team offer financing. with free advertising assets.

Jim Loveall
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caresource vaccine Awareness
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Learmn mose about this and other toplcs here
hitpszibit. Iy 30UBCEN #CareSourceblamber

@ The 5 D¥'s for when y¢
feel the urge to smoke

Do something else

| 4 _ Elee.fp breathe

e Discuss with a friend

L

Ty Like [J Comment

Wrile a comment... I:.L__?" EFJ @I
'& & @ B8 O

Franda Lol Teedn Hetrboatony

Caresource Membersource newsletter campaign
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Learn more about this and other topics here
hitpsabitly30UBCEN #CareSourcelMambear

Keeping Your Heart Healthy
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Caresource
Sales Booklet
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INfographic Design
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Hlustration examples

Persona lllustrations Email hero images

4 BARTERER

B the questioning pe nl, always looking 1o make

a deal when discussing costs

On the Fence The Skeptic The Window Shopper
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